
Wilderness Medicine magazine features essays, 
humor, safety and fitness articles, personal 
experiences and travelogues, book excerpts, 
and anecdotes as well as WMS news and 
announcements. Wilderness Medicine is intended 
to reach all members, including physicians, 
researchers, allied health professionals, and 

students.

The Wilderness Medical Society membership consists of 
approximately 3,000 domestic and international health care 
professionals, 80 percent of whom are physicians and PhDs. 
The remaining 20 percent are allied health professionals such 
as physician assistants, nurse practitioners, registered nurses, 
search and rescue personnel, paramedics, emergency medical 
technicians, park service and outdoor program personnel. 
WMS has over 240 international members. In addition, an active 
student group boasts over 200 medical members. 

Members represent all 50 states and 37 countries and 
numerous disciplines, including (but not limited to) emergency 
medicine, family medicine, hyperbaric medicine, military 
medicine, jungle and travel medicine, pediatrics, orthopedics, 
and neurology. 

Contact
Jonna Barry, Managing Editor
WMS Editorial Office
1505 No Royer Street
Colorado Springs, CO 80907

Material Requirements:
Film ads are not accepted. Advertisers must provide ads
in a digital format to economize and accelerate the production 
process. All advertisements need to be sent as follows:

Macintosh format: Adobe InDesign Document (Include all 
fonts and images) or Press Quality PDF
Advertisers must provide files/documents via CD, e-mail, or 
may load files to FTP

Payment and Cash Discount:  
2% on net, if paid within 14 days of invoice date. Send 
payments to: Wilderness Medical Society, 2150 South 1300 
East, Suite 500, Salt Lake City, UT 84106

PUBLISHER’S POLICY
All orders are accepted on a space available basis. Publisher 
reserves the right to cancel or reject any and all advertising 
which is considered to be (at publisher’s sole discretion) in poor 
taste or a diversion from the general objectives of the publica-
tion. Advertising rates, conditions and space units are subject 
to change with written notice.

• Trim Size: 8 1/2” X 11”

• �Live Area: 7.75” X 10.25” 
(No type or critical art  
outside live area)

• Bleed Size: 8 3/4” X 11 1/4”

• �Printing Process: 
Lithographic Web Offset

• �Press Quality PDF Files 
Preferred

2/3 page
horizontal
5.125 x 5”

$365

1/2 page
horizontal
7.75 x 5”

$300

Full page
8.5 x 11”

$600

1/3 page 
verical

2.5 x 10.125”
$200

2/3 page
vertical

5.125 x 10.125”
$365

1/6 page
vertical
2.5 x 5”
$130

Tel: 719-330-7523
Fax: 801-705-1483
jonna@wms.org

Issue Space Reservations Ad Materials

Winter November 17 December 6

Spring February 11 February 22

Summer May 3 May 18

Fall August 13 August 23

If ads are not submitted to listed specifications, there will be a 
$250 charge to convert the ad to the appropriate format. 
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